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In the field of EDUCATION, EMME’s Consulting, Coaching and Counseling activities are
targeted to help our clients to increase their soft and hard skills.

Through the innovation of THE RIVER OF LIFE methodology, clients will draw and create
their own personal geo-emotional cartography (map).

This will connect them to the core objectives of their course and serve as a road map,
navigating them through the paths of learning and understanding, towards a higher level of
awareness and knowledge.

All these educational activities will be conducted by EMME’s Geographers of Emotions,
specialist guides who will work hands on with participants through each course.

The course methodology is experiential and game based. In fact some of the proposed
experiences are exclusively based on playing one or more of the RIVER GAMES

Participants will not only have the chance of developing their skills in many different fields,
they will also elicit, connect with and better manage their emotions. EMME’s guides create an
environment of trust and empathy during the activities in support of that development for
participants.

Each educational service or course has a core topic that is integrated within the general
framework of emotional geography.

Our education activities are targeted to individuals in both group and one to one settings. For
ease of navigation for our clients we have divided our Consulting, Coaching and Counselling
services into:

CCC-BUS (especially intended for Companies and Business Associations),

CCC-SUO (for Schools, Universities, Institutional Organizations, Sport clubs, NGOs etc) and
CCC-PER (designed for Individuals and Families).

The R.O.E.I. (RETURN ON EMOTIONAL INVESTMENT) of each activity is a core
consideration for us in ensuring we deliver the highest value to our clients.
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JOURNEY INTO THE GEOGRAPHY OF EMOTI

Marco Bertagni
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A JOURNEY III'I'O THE GEOGRAPHY OF EI‘IO‘I‘IOIIS

A journey of reconnection with the Seilf, Others, and planet Earth
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Iintegrated and Emotional Geography as a Tool for Analyzing Urban And Territorial Systems
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A NEW GEOGRAPHY THROUVGH THE RIVER GAMES

A New Way of Thinking, Teaching and Applying Geography
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" Identity in Motion:
Rediscovering the Self in New €Contexts
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When LX Design meets Emotional Geography
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How to craft unforgettable events by merging the art of table
setting and the authentic spirit of local wine and culinary traditions
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Exploring Local Flavors and Eliciting Emotions to create a River of Life menu
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LA VIA DELLE EMOZIONI

Percorso di crescita personale até¢raverso la mappacura emozionale e il coaching sulle competenze

Guity Mohammadi & Marco Bertagni
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Couple Therapy based on Traditional Psychology and on Emeotional Mapping
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FROM IDEAS TO STORYB
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Helping People to transform their Ideas in videos or movies
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MA NG LOSS AND GRIEF
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1 GOLORI DELL’ESISTENZA

Alla scoperta dei paesaggi interiori
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We offer a wide variety of travel-related services, focusing on both physical
or meta-physical journeys. We provide specialist travel consulting, guiding
and mentoring in order to support each client to better understand and define
their path of growth.

GEO-MAIEUTICAL JOURNEYS (TGM-GM]J) are physical itineraries,
structured on thematic stages (EARTH, ROOTS, EMOTIONS, LIFE,
PHILOSOPHY, and FREEDOM) based on the River Game A GEO-
MAIEUTICAL JOURNEY which provides the client with an inspiring
template to define their bespoke road map.

Places assume a key-role of an ‘engine of emotions’ emergency process
(GEO-MAIEUTICS). Each Place has stories to be told and emotions to
elicit. Using the River of Life’s methodology, participants will break new
ground, discover the Genius Loci, and evoke their inner landscapes. Through
River Games , artistic workshops and multisensorial exercises, travellers will
dive into places to get closer to “somewhereness”, but also to better connect
with themselves and with others.

METAPHYSICAL JOURNEYS (TGM-MTJ) are not physical journeys.
Travellers create their own geo-emotional road map within the borders of a
selected territory at different levels: from a Town to an Island, from a Region
to a Country, from Home to the entire World. Metaphysical journeys give
our clients the opportunity to travel before traveling to discover other places
and cultures. Each journey will be based upon the River Game A
METAPHYSICAL JOURNEY . We take you step by step, through 6
thematic stages of THE RIVER OF LIFE , travellers, guided by EMME’s
specialist guides, will establish connections between their wishes, their
expectations, their dreams and places. Each traveller will become a hero; a
person who is ascending from the ordinary to the extra-ordinary world. This
is a personal journey, in which your places will become your drawn and
written scenario of personal history, of challenges against dragons and
battles won. Each personal story is going to be integrated with another one
and each team will present its story at the end of the journey.

eo-Maieutical
and
ethaphysical
ourneys
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WHERE REALITY MEETS DREAMS
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METAPHYSICALJOURNEYS FOR PEOPLE ORGANIZATIONS
TRAVEL AGENCIES AND TOUR OPERATORS
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River Games, created by Marco Bertagni and the Geographers of Emotions, are both
stand-alone experiences —like our keynote game, "Map Out Your Emotions" —and
integral parts of our courses, counseling, consulting, and travel services.

We offer indoor (live and virtual) and outdoor options, each designed to foster skills
development, personal and professional growth, improve communication, empathy,

self-awareness, and creative play.

These games bring people together in social and professional settings to learn,
share, laugh, and enjoy —everyone wins just by playing.

Moreover, every River Game can be customized to meet the specific needs of your
company, school, or organization.

For bespoke corporate or educational experiences, please get in touch.

“The true sign of intelligence is not knowledge but imagination.” — Albert Einstein

iver
ames
anagement
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THE GRAPES JOURNEY.

THE GRAPE'S JOURNEY

By Marco Bertagni 2025

gl A 360-degree Q&A on the Grape Supply Chain
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pA Corporate Identity: Who are we?

| ing of Work

Definition of Vocational, Geographical, and Atmospheric Archetypes’

EJ The Soul of the Product

Geo-emotional Tasting

4
»
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A psycho-cultural and biographical Drowning of the Ideal customer / I l

5§ Formal Identity: the Way you present yourself to the World

Corporate Storytelling
Brand Storytelling

7Y The Journey's Destination

Intercultural & Language Test

International Markets and Integrated Geography Final Challenge
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MATCHING TRADES, COMPANIES AND IDEAS
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