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Navigating your Personal and Professional Growth
Along The River Of Your Life
Using The Extraordinary Methodology of
Geo-Emotional Mapping

Ali Bagley & Marco Bertagni
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Consulting
Coaching
Counceling

Travel
Guiding&
Mentoring

River Games
Management
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In thefield of EDUCATION, E M M E Gansulting CoachingandCounselingactivitiesare
targetedo helpour clients toincreaseheir soft and hardgkills.

Throughtheinnovationof THE RIVER OF LIFEmethodologyclientswill drawand create
theirown personal ge@motionalcartographymap.

Thiswill connecthemto the coreobjectivesof their courseand serveasa roadmap
navigatingthemthroughthe pathsof learningandunderstandingtowardsa higherlevel of
awarenesandknowledge

All theseeducationahctivitieswill beconductedoy E MM E Gengraphersf Emotions
specialistguideswho will work handson with participantshrougheachcourse

Thecoursemethodologyis experientialand gaméased In factsome of theproposed
experiencesireexclusivelybasedon playingoneor more of the RIVER GAMES
Participantswill notonly havethe chance oflevelopingtheir skills in manydifferentfields,
theywill alsoelicit, connectwith andbettermanageheiremotionsE MM E Qusdescreate an
environmenbf trust andempathyduringthe activitiesin supportof thatdevelopmenfor
participants

Eacheducational service @oursehasa coretopic thatis integratedwithin the general
frameworkof emotionalgeography

Oureducatiomactivitiesaretargetedo individualsin bothgroupandoneto onesettings For
easeof navigationfor our clientswe havedividedour Consulting Coachingand Counselling
servicesnto:

CCCBUS (especiallyintendedfor Companies and BusineAssociation¥,

CCGC-SUO (for Schoolsiniversities InstitutionalOrganizationsSportclubs NGOsetc) and
CCGC-PER designedor Individualsand Families).

The R.O.E.l. (RETURN ON EMOTIONAL INVESTMENT) odachactivity is a core
consideratiorfor usin ensuringwe deliverthe highestvalueto our clients.
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The River Games Pack you Luggage and Map Out your Emotions to improve navigation toward
growth and a stronger sense of belonging within  the work environment
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THE RIVER OF LIFE

Mappatura e Coaching per trasformare le Emozioni in Energia per il Business

Marco Bertagni & Guity Mohammadi
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DEFINING CORPORATE IDENTITY FOR A THRIVING AND PRODUCTIVE WORKPLACE
THROUGH EMOTIONAL MAPPING AND ARCHETYPES

Marco Bertagni e Anna Capicotto
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A MULTI FACETED TOOL FOR COMPANI ESO6 GROWTH
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FULL ENGINEERING OF AN EXHIBITION
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Marco Bertagni & Marco Barozzi
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BUILDING MULTIDISCIPLINARY COMPETENCIES FROM VINEYARDS TO DISTILLERIES

Marco Bertagnl
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Intelligenza emotiva
e mappatura emozionale
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A JOURNEY INTO THE GEOGRAPHY OF EMOTIONS

A journey of reconnection with the Self, Others, and planet  Earth




Integrated

" TRANSFORMING SPACES INTO PLACES

and Emotional

Geography
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as a Tool for Analyzing Urban And

Territorial

Systems




A NEW GEOGRAPHY 'I;HROUGH. THE RIVER GAMES

A New Way of Thinking , Teaching and Applying Geography
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Effects

How Culture

Y .




THE IMMERSIVE

% THEATRE

LEARNING

T/ze River of Life

by Marco Bertagm
RANGE OF

POODORSS OF
OF UISE

KNOWLEDGE ' 283 orue
SHARING 0 : THE EMITING O LT (

waor

LEARNING - o - - 568 DR IANS

INNOVATION l ) 008 wriantc AR
: 18 -.-.u',u:‘!'un\ - FZ

GEOGRAPHICAL THINKING

OV WISDON

ranen THE CHILD
C o [ WITH THE
SUITCASE



FRENCH

(-
[ FRENCH

__ ITALIAN

_—

” PSYCHOLOGY \

—
—_—




Howto craft unforgettable events by merging the art of table
setting andthe authentic spirit  of local wine and culinary traditions
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GEO -EMOTIONS AND SUSTAINABIL
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ITY IN FOOD AND WINE

Exploring Local Flavors and Eliciting Emotions  to create a River of Life menu







