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In the field of EDUCATION, EMME’s Consulting, Coaching and Counseling activities are
targeted to help our clients to increase their soft and hard skills.

Through the innovation of THE RIVER OF LIFE methodology, clients will draw and create
their own personal geo-emotional cartography (map).

This will connect them to the core objectives of their course and serve as a road map,
navigating them through the paths of learning and understanding, towards a higher level of
awareness and knowledge.

All these educational activities will be conducted by EMME’s Geographers of Emotions,
specialist guides who will work hands on with participants through each course.

The course methodology is experiential and game based. In fact some of the proposed
experiences are exclusively based on playing one or more of the RIVER GAMES

Participants will not only have the chance of developing their skills in many different fields,
they will also elicit, connect with and better manage their emotions. EMME’s guides create an
environment of trust and empathy during the activities in support of that development for
participants.

Each educational service or course has a core topic that is integrated within the general
framework of emotional geography.

Our education activities are targeted to individuals in both group and one to one settings. For
ease of navigation for our clients we have divided our Consulting, Coaching and Counselling
services into:

CCC-BUS (especially intended for Companies and Business Associations),

CCC-SUQ (for Schools, Universities, Institutional Organizations, Sport clubs, NGOs etc) and
CCC-PER (designed for Individuals and Families).

The R.O.E.I. (RETURN ON EMOTIONAL INVESTMENT) of each activity is a core
consideration for us in ensuring we deliver the highest value to our clients.
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The River Games Pack you Luggage and Map Out your Emotdions to improve navigation toward
growth and a stronger sense of belonging within the work environment.

Marco Bertagni
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THE RIVER OF LIFE

Mappatura e €oaching per trasformare le Emozioni in Energia per il Business

Marco Bertagni & Guity Mohammadi
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DEFINING CORPORATE IDENTITY FOR A THRIVING AND PRODVUCTIVE WORKPLACE
THROUGH EMOTIONAL MAPPING AND ARCHETYPES

Marco Bertagni e Anna Capicotto
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BUILDING MULTIDISCIPLINARY COMPETENCIES FROMVINEYARDS TO DISTILLERIES
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Intelligenza emotiva
e mappatura emozionale
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A JOURNEY INTO THE GEOGMI‘HY OF EI‘IO‘I‘IOIIS

A journey of reconnection with the Seif, 0thers, and planet Earth




Iintegrated and Emotional Geography as a Tool for Analyzing Urban And Territorial Systems
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20715  Fifn EUGED Congress on the Geography of Europe: 30 August - 2 September 2015, Budapest
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A NEW GEOGRAPHY THROUGH THE RIVER GAM

A New Way of Thinking, Teaching and Applying Geography
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GEOGRAPHICAL THINKING

THE IMMERSIVE THEATRE OF LEARNING

When LX Design meets Emotional Geography
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NAVIGATING NEW LANDS AND LIVES

A Journey of Integration for Expat Couples through Psychology and Genius Loc¢i
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GLOBAL OENO MASTER

How to craft unforgettable events by merging the art¢ of table
setting and the authentic spirit of local wine and culinary traditions

>




’
.4 4
N -
(R . .~ i - 3
: X ( | s N>
- 3 4 <= -
. 3 1 T e
\\ N e PO
- . ~ L od|

N B / | |oks

7 .
e - -

EMOTIONS A

Exploring Local Flavors and Eliciting Emotions to create a River of Life menu
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1-2-1 GEO-MAIEUTICAL AND EMOTIONAL MAPPING PATH
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Self discovering Make Up




Marco Bertagni and Aisla Tulloch
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MANAGING LOSS AND GRIEF

A SAFE PLACE TO WORK THROUGH YOUR LOSS
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CONFINI INVISIBILI
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€oaching e geografia emozionale per capire meglio la propria strada




SEIl IL TVUO VIAGGIO

Itinerario nella geografia delle emozioni
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We offer a wide variety of travel-related services, focusing on both physical
or meta-physical journeys. We provide specialist travel consulting, guiding
and mentoring in order to support each client to better understand and define
their path of growth.

GEO-MAIEUTICAL JOURNEYS (TGM-GMJ) are physical itineraries,
structured on thematic stages (EARTH, ROOTS, EMOTIONS, LIFE,
PHILOSOPHY, and FREEDOM) based on the River Game A GEO-
MAIEUTICAL JOURNEY which provides the client with an inspiring
template to define their bespoke road map.

Places assume a key-role of an ‘engine of emotions’ emergency process
(GEO-MAIEUTICS). Each Place has stories to be told and emotions to
elicit. Using the River of Life’s methodology, participants will break new
ground, discover the Genius Loci, and evoke their inner landscapes. Through
River Games , artistic workshops and multisensorial exercises, travellers will
dive into places to get closer to “somewhereness”, but also to better connect
with themselves and with others.

METAPHYSICAL JOURNEYS (TGM-MT]J) are not physical journeys.
Travellers create their own geo-emotional road map within the borders of a
selected territory at different levels: from a Town to an Island, from a Region
to a Country, from Home to the entire World. Metaphysical journeys give
our clients the opportunity to travel before traveling to discover other places
and cultures. Each journey will be based upon the River Game A
METAPHYSICAL JOURNEY . We take you step by step, through 6
thematic stages of THE RIVER OF LIFE , travellers, guided by EMME’s
specialist guides, will establish connections between their wishes, their
expectations, their dreams and places. Each traveller will become a hero; a
person who is ascending from the ordinary to the extra-ordinary world. This
is a personal journey, in which your places will become your drawn and
written scenario of personal history, of challenges against dragons and
battles won. Each personal story is going to be integrated with another one
and each team will present its story at the end of the journey.

eo-Maieutical
and
ethaphysical
ourneys
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GEO MAIEUTICALJOURNEY FOR PEOPLE ORGANIZATIONS
TRAVEL AGENCIES AND TOUR OPERATORS
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Where Reality Meets Dreams

Where
GARFAGNANA
LUCCA

When

22 August
29 August
2026



CANYON
OF GENESIS

S suanp
OF SHADOWS

THE GENIUS
LOCI - PLAIN

CALABRIA
PENTONE

When
18-19-20
SEPTEMBER




BRIDGING IDEAS, INSPIRING GROWTH
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Where

GERMANY, HAMBURG
When

1-4

October

2026



SWIMMING IN the sea of freedom

Af

Where

Anzio, Nettuno
When
16-17-18
October

2026




NIETAPHYSICAL JOURNEYS FOR PEOPLE ORGANIZATIONS
TRAVEL AG ENCIES AND TOUR OPERATORS
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GARFAGNANA

ITALY
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River Games, created by Marco Bertagni and the Geographers of Emotions, are both
stand-alone experiences—Ilike our keynote game, "Map Out Your Emotions"—and
integral parts of our courses, counseling, consulting, and travel services.

We offer indoor (live and virtual) and outdoor options, each designed to foster skills
development, personal and professional growth, improve communication, empathy,

self-awareness, and creative play.

These games bring people together in social and professional settings to learn,
share, laugh, and enjoy—everyone wins just by playing.

Moreover, every River Game can be customized to meet the specific needs of your
company, school, or organization.

For bespoke corporate or educational experiences, please get in touch.

“The true sign of intelligence is not knowledge but imagination.” — Albert Einstein

iver
ames
anagement
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FOR PEOPLE AND ORGANIZATIONS
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MAP OUTYOUR EMOTIONS .

Marco Bertagni



EXPORTING EMOTIONS °

GERMANY
BRATIL
SOUTH AFRICA
JAPAN
INDLA
FRANCE
IRAN
MEXICO
ALY
AUSTRALA
UNITED KINGDOM
IRELAND
| | | L | | | | -
SUGAR AND SUGAR CONFECTIONARY - CN 17 & OOCOA AND CHOCOLATE < CN 18
PASTA - ON 1302
PASTRY, CAKES, BISCUITS - CN 19.05
UVE ANIMAL ANIMAL PRODUCTS - CN 01 TOOS
SERWICES: A UNIVERSITY - STUDENTS INCOMING FROM YOUR TARGET COUNTRY
pd UQUEURS AND OTHER SPIRIT DIRINKS - CN 22.08
23 SERWICES: CINEMA MOVIES DISTRIBUTION IN YOUR TARGET MARKET
24 OPTICAL PHOTOGRAPHIC, CLOCKS, MIUSICAL IN. - CN 90 TO'92
Fil PHARMACEUTICAL PRODUCTS - CN 30
6 VEGETABLE PRODUCTS - CN 06 TO 14
mw FOOTWEAR - CN 64
8 CERAMIC PRODUCTS - CN 63
-] OUVE OIL- TN 15.08

30 'WINES - CN 221.04

H_ B B B = . B B B =
H H B N:=:- H EH B =B &

33 WEHICLES -ON 87
34 FURNITURE - CN 54
TENTILES - DN 50 TOHE3
36 SHIPS, BOATS - ON B3
PEARLS, PRECIOUS STONES AND METALS -CN 71
TOYS, GAMES AND SPORT REQUISITES - CN 95
'WORKS OF ART, COUECTORS 'PIECES - CN 97
MACHINERY AND MECHANICAL APPUANCES - CN B4 -85
BEER MADE FROM MALT - 22,03
42 ARTICLES OF LEATHER, TRAWEL GOODS: HANDBAGS - CN 42
43 SERVICES:! PROFESSIONAL & PERSONAL DEVELDOPMENT COURSES IN YOUR TARGET MARKET
- SERVICES: WEDDING ORGANIZATION IN YOUR TARGET MARKET
a5 SERVICES: COMMUNICATION AND CORPORATE STORYTELUING COURSES IN YOUR TARGET MARKET
s SERVICES: TERRITORIAL MARKETING - TRAVELLERS INCOMING IN YOUR TERRTORY/CITY/COUNTRY
L | | | | | L | = | | .
WVIETHAM
THE NETHERLANDS
ARGENTINA
CANADA
GREECE
SOUTH KOREA
INDONESLA
SWITZERLAND
UTHUANLA

Marco Bartagni 201
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The LICITING APPING ANAGING MOTIONS Board Game

Marco Bertagni
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WHERE AM |
CARRYING YOU? .
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Marco Bertagni and Diogo Antunes
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RIVERSIDE PROPERTIES:-

Marco Bertagni & Ali Bagley




i 1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16
’ . : oV ‘ ‘i' ",‘ 4
N\ ) ' 21

3

8 4 .
T yT Y YT BT y “
| as @ S SN S0 @6 & N6 S

-

4 4

N

& 44

H

4
S

s

M= IS S IS I R P S I aEpararararara
.48474645444342414039383736353433,

Pl o adll BP0l Vol B3 WP ol F 220 P 2 P ol
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A pyétoma  Archetypes

Conoscenza di sé e degli altri Colonne sonore archetipiche

ARCGHETYPES.

Triadi archetipiche

Reeprinted by permission to 6seconds.org
from American Scientist, magazine of
Sigma X, The Scientific Research Soclety

Map out your smotions”

Marco Bertagni
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Metodologia cartografica THE RIVER OF LIFE®

StoRiVERtelling

LA CHIAMATA ALL’AVVENTURA ° »\ ° RITORNO CON L’ELISIR

’ @ LA RISURREZIONE
L'INCONTRO COL MENTORE

SUPERAMENTO DELLA PRIMA SOGLIAG ° LA VIA DEL RITORNO

o LA RICOMPENSA

° PROVA CENTRALE

AVVICINAMENTO ALLA CAVERNA PIU PROFONDA °

BERTAGNI CONSULTING s.r.1.

STOR VERTELLING.

2° Atto

Marco Bertagni



POTAMOSO64.

@ nemaca cor

11 12 13 14

1
2
3
4
5
6
7
8
9

NNooN

A b

~

N

Arkansas
Churchill
Colorado
Columbia
Mackenzie
Mississippi
Nelson

Paraguay "

Rio Negro
Saint Lawrence
Uruguay
Yukon

TOTOUOGH4

]

I
49 LS

Brahmaputra LU Danube
Yangtze LI Elbe

Enisej Lyl Evros
Euphrates Guadalquivir
Ganges isonzo
Indus Pa

jordan Rhine

Lena Seine
Mekong Tagus
Murray Tiber

Ob Thames

Syr Darya Ural

Tarim Vistula
Tigris Volga

Huang He Serchio The River of Life

Marco Bertagni




Marco Bertagni

= |

48 47 46 45 44 43 42 41 40 39 38 37 36 35 34 33

SR

{L.;f..“i i — N

T L
5 e - — "
r e o e

5 6

4

3
ESESEENES -
159

] f
I
g /’
He ’
()
3 -
2 4
“ 4z ¢ -
A e e
ST40) gt §
s 15 J V.
W s A
o \w 3 p it
R
1%
B 7
%
\
O\
A
A Y v.z
s RS \ o
b \ o
SRR
& <8 B
i "
s - \
i ’
2 4 "
: ’ ’ P b
i -
<
¢ - 5
¢ Wt 3 Yoo
3 R .
} A
] 3
: :
= 3k b\ v
S y
}
{
]
f &

£ Y

2

oz

= : 9, v o0 ™~ (Vo) N <
' & 4 8 '
Pi%|®| D\ @| || @[5k 2 ok &
Sl N AN = ©O OO O N O N & N N =« © O
o O O O O N N N N N N N N N N <

1
o

n

3
BERTAGNI CON;

5
Olox




THE GRAPES JOURNEY.

theqrape'sjour ney

By Marco Bertagni 2025 *

gl A 360-degree Q&A on the Grape Supply Chain

Geo-emotional mapping of Work Environment /

Definition of Vocational, Geographical, and Atmospheric Archetypes’

kY The Soul of the Product

Geo-emotional Tasting /

4

Buyer Persona

A psycho-cultural and biographical Drowning of the Ideal customer / I ’

y )

5§ Formal Identity: the Way you present yourselfto the World

Corporate Storytelling ‘
Brand Storytelling %

[ The Journey's Destination

Intercultural & Language Test e'
International Markets and Integrated Geography Final Challenge v

Marco Bertagni
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PLAYING FOR LIFE.

THE RIVER OF LIFE project

PLAYING FOR
s LIFE

Marco Bertagni
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THE RIVER OF LIFE

Marco Bertagni



THE FLOW OF THE RIVER.

Ali Bagley & Marco Bertagni

THE FLOW OF
THE RIVER

Navigating your Personal and Professional Growth
Along The River Of Your Life
Using The Extraordinary Methodology of
Geo-Emotional Mapping

Ali Bagley & Marco Bertagni




FEARLESS?!.
SIN MIEDO!.

SENZA PAVRA!

Marco Bertagni




THE TASTE OF GEO-EMOTIONS.

IL SAPORE DELLE GEO-EMOZIONL.

Marco Bertagni



GEO-MAIEVUTICA E MAPPING EMOZIONALE.

Marco Bertagni



MARBELLA.
A

arco gertas™

Marco Bertagni P




ARCHETYPES.

Marco Bertagni



LO SGUARDO DI MARCO SUL MONDO.

Marco Bertagni



DIPINGERE LE GEO-EMOZIONI.

MARCO BERTAGNI e HEBERT GUERRERO

NV

DIPINGERE LE
GEO-EMOZIONI

Edizioni BERTAGNI CONSULTING SRL, 2018
Marco Bertagni e Heber Guerrero




di Marco Bertagni
in collaborazione con Laurent Peters

Creiamo - con la Téchne al
nostro fianco - una topologia
delle emozioni, una rete

che sovrasta la Terra e

in cui gli umani possono
far confluire le proprie
emozioni, assaporare il
senso di appartenenza non
ad un’etnia, a una religione,
a un gruppo di interessi, ma
ad un genere, quello umano

Marco Bertagni e Laurent Peters

PER UNA GEO-POLITICA
DELLE EMOZIONI

ome sempre accade dalla not-
C te dei tempi, anche in questa
nostra epoca esistono gruppi

di potere con visioni distorte della politi-
ca e senza troppi scrupoli. Ora pero, piu
che in passato, dispongono di formidabili
strumenti, la tecnologia avanzata e I'Intel-
ligenza Artificiale, attraverso cui amplifi-
cano paure e foraggiano pregiudizi, tra le
fila di quello che considerano un pubblico
malleabile e asservibile, contro cui scaglia-
re dardi informatici che vanno a toccare
le corde giuste per attivare il sistema in-
conscio di difesa piu ancestrale: quello del
proprio orticello. E’ urgente riflettere e sa-
lire con convinzione sul treno del cambia-
mento di paradigma gia in atto: per uscire
dall’indifferenza, per smettere di conside-
rare gli altri come dei nemici, per lasciarsi
alle spalle avidita e aggressivita, per ritro-
vare la bellezza dell’imperfezione umana,
la forza del rispetto, la profondita della

PER UNA GEO-POLITICGA DELLE EMOZIONLI.

o 11 Nodo di Gordio n. 19 - Gennaio-Aprile 2019

parola e del confronto. Invertire, o meglio,
riprendere la rotta e - con una mente deco-
lonizzata e un cuore che pulsa - dare una
lettura nuova, organica e qualitativa, criti-
cae interdisciplinare di quanto accade, o di
quanto ci viene raccontato come vero, nei
cosiddetti Grandi Spazi Globali. Intrapren-
dere un viaggio a piu scale: da quella, in-
finitamente grande delle reti geo-politiche
planetarie, a quella, infinitamente piccola
della singola storia di vita, di ogni singolo
destino. Per poter ripercorrere il cammino
all’inverso e capire che la nostra percezio-
ne & cambiata e ora, senza filtri corporativi,
la Téchne é I'ospite, gradito e rispettato -
non piu (ab)usato per raggiungere oscuri
fini e seminare odio - nel mondo delle Arti
e delle Emozioni. Un mondo senza muri,
reali o mentali, popolato da 7,53 miliardi di
esseri umani a cui, ad uno ad uno, le élite

che governeranno il mondo, chiedano, in
lingua Tzotzil, K'uxi elan avo’onton?, Come
sta il tuo cuore?

“Ogni nostra cognizione prencipia
da sentimenti”
(Leonardo da Vinci, 1487)

MARBELLA

19 Settembre 2018: nei pressi di Tijuana,
citta di frontiera, scompare Marbella Ibar-
ra. Il suo corpo, senza vita, viene ritrovato
in Ottobre, a Playas di Rosarito. Viso collg
e piedi tumefatti: chiari segni delle vig
lenze subite. “Marbella Ibarra torturat
uccisa perché amava il calcio”, ipotiz:
Repubblica’. “El silencio marca la inve,
cion del feminicidio de la mexicana !
Ibarra” stigmatizza El Pais®. “Marbe
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